Course Unit Outline
	Course Unit code:
(if allocated)
	MAAB(Sing)03

	Title:
	 Research Methodologies for Art Business

	Credit Rating:
	 15

	Level:
	 Postgraduate

	Pre/Co-requisites:
	 MAAB(Sing)01-02 & 04-08 (Diploma); MAAB(Sing)01-02 & 04-09 (MA)

	Delivery:
	 Semester I 

	Tutor/s:
	 TBC



The course teaching aims to: 

1. integrate the material-specific methodologies of the subject area of the programme with appropriate theoretical methods

2. equip students with a critical framework for the analysis and evaluation of art business through teaching methodological skills in the research and analysis of market data

3. familiarise students with the tools of research, including use of primary and bibliographical resources, online art market databases, survey questionnaires and spreadsheets;

4. enable students to present their research in written form to a publishable standard, including use of footnotes, bibliography and illustrations;
5. to develop students’ ability to present their research in spoken form to a professional standard;
6. Provide a framework for good practice in research.

Learning Outcomes:
On completion of this unit successful students will be able to:
1 critically analyse and evaluate different types of  art market data 
2 apply a range of methodological approaches onto a major research project, particularly with respect to the use of market data as a primary resource.

3 undertake research utilising a wide range of bibliographical resources (including electronic databases, archival investigation, documentation, and primary source study relevant to the programme units 

6. Successfully synthesise and impart methodological approaches, both on an independent basis and within peer groups.

7. Present information and arguments to both academic and professional standards, in spoken and in written form.

8. Work within strict deadlines and time-scales, and within imposed word lengths.
Content:

· Methodogical issues in the study of cultural economics

· Online art market databases

· Excel workshops

· Powerpoint workshops

· Dissertation research and writing methods

· Market survey techniques

Teaching and learning methods:
Taught sessions on: research tools, including online art market databases, Excel and Powerpoint; how to utilize both primary and secondary sources.  Approximately half methodology sessions are taught in conjunction with all MA programmes at SIAL, to share good practice in research methodologies. 

	Learning hours 

	Activity
	Hours allocated

	Eg Staff/student contact
	  

	Lectures/seminars
	  16

	Practical/laboratory/clinical work
	 2

	Private study and directed reading
	 130

	Tutorials
	2 

	
	 

	Total hours
	 150


 

	Assessment 

	Assessment activity
	Length required
	Weighting within unit

	Research Essay
	4,000
	 100%


Core learning materials (including text, web resources, CD Roms, videos etc)

Primary and secondary texts, web resources, slides and electronic presentation materials.  

	 Where individual Course Units are being submitted for approval please complete the following: 

	Programme/s to which this unit contributes:
	PG Dip/MA in Art Business

	Home Department:
	 N/A

	Start date of unit:
	 August 2007


 

