MA in Art Business Course Unit Outline

	Course Unit code:
	MAAB(Sing)08

	Title:
	Ethics & the Art Market

	Credit Rating:
	15

	Level:
	Postgraduate 

	Pre/Co-requisites:
	MAAB01-07 (diploma); MAAB01-07 &  09 (MA)

	Delivery:
	Semester II

	Tutor/s:
	TBC



Aims:

The unit teaching aims to:

1. introduce students to the concept of ethics as a branch of western philosophy

2. increase student awareness of the differing ethical systems operating within the international art business world

3. discuss national and global ethical issues affecting the operation of art markets

4. encourage students to develop a personal ethical framework for both short-term and strategic decision-making in art market dealings;

5. debate a number of historical and contemporary heritage issues which affect the operation of art markets

6.  introduce students to market-related ethical issues of conservation and restoration 

Learning Outcomes:

On completion of this unit successful students will be able to:

1. compare and contrast differing ethical systems both historical and as essential features of contemporary cultures

2. understand the necessity and value of developing and applying corporate and personal ethical frameworks in the art marketplace

3. debate national and international heritage issues and understand their relationship to the law and to the acquisition and marketing of art objects

4. apply knowledge of conservation issues to art objects of different periods and media

Content:

· Introduction to the history of ethics as a branch of philosophy and its relation to visual culture and ownership

· Global ethical issues in the contemporary world

· Heritage case studies: Elgin Marbles; cultural patrimony; looted and stolen art

· Conservation and restoration issues: the role of the National Heritage Board and the Renata Kant Conservation Studio

The content of this unit also contributes towards the synoptic Porterhouse cross-strand project.

Teaching and learning methods:

Teaching is by means of lectures, seminars and visits, supported by private study.

 

	Learning hours 



	Activity
	Hours allocated

	Lectures
	27

	Seminars
	9

	Visits
	2

	Practical/laboratory/clinical work
	 

	Private study
	 55

	Directed reading
	 55

	Tutorials
	 2

	Total hours
	 150


 

	Assessment 

	Assessment activity
	Length required
	Weighting within unit

	Synoptic inter-unit group presentation
	30 minutes
	 25%

	Written Assignment
	3,000 words
	 75%


Core learning materials:

Textual handouts; websites; videos

	Programme to which this unit contributes:
	PG Dip/MA in Art Business

	Home Department:
	N/A

	Start date of unit:
	January 2008


