MA in Art Business Course Unit Outline

	Course Unit code:
	MAAB(Sing)01

	Title:
	Art Markets

	Credit Rating:
	15

	Level:
	PG Dip/MA in Art Business

	Pre/Co-requisites:
	MAAB(Sing)02-08 (Diploma); MAAB(Sing)02-09 (MA)

	Delivery:
	Semester I

	Tutor/s:
	TBC



Aims:

The unit teaching aims to:

1. provide students with a comprehensive overview of the history, and inherent structures of the art market, from antiquity to the present day;

2. allow students to formulate informed, critical approaches to the interrelationship between connoisseurship, the dealer market and the auction house system;

3. provide students with a critical global market framework, allowing them to analyse select markets at the micro level;

4. equip students with the necessary tools to enable them to apply critically relevant business theories onto these market systems.

Learning Outcomes:
On completion of this unit successful students will be able to:

1. integrate appropriate specific business theories into the study of art markets, to formulate complex conclusions relative to a range of market structures and economies;

2. contextualise, critically, the relationships between art market players and institutions, at primary, secondary and tertiary levels;

3. analyse, and distinguish between, good and bad business models which impinge on the art market, most specifically through the application of pragmatic, yet sophisticated, observational tools;

4. consider, critically, the impact of externalities, such as macro-economics and politics, as well as the role played by art criticism, the cultural infrastructure, education and history, on the art commodity;

5. develop commercial acumen, cultural overviews and confident approaches towards art market business opportunities, both within the context of the programme’s taught coursework, the dissertation (MA), and further, towards a career in art business;

6. present cogently-articulated and critically-argued analysis, in written form, to a defined format, word length and time-scales.

Content:

A review of the players of the art market: dealers/brokers, collectors (speculators), artists, auctioneers, financial institutions; an examination of the financial mechanisms underpinning the art economy; an exploration of the interrelationship between the state-funded cultural sector and the commercial gallery  world; the implication of tax as a constraint on the art market; a comprehensive review of the history, philosophy and guiding principles of the contemporary art market, (including Hobbesian notions of human selfishness, and the Christian church’s value system).  The study includes fieldwork and visits to various art market locations in Kwan-ju, Shanghai, and Taipei.

Teaching and learning methods:
Lectures and seminars form the main methods of information delivery.   Visits to private and public  galleries and auction houses in Singapore and Beijing enable students to compare two different national art market locations. 

Learning hours 
	Activity
	Hours allocated

	Lectures
	27

	Seminars
	11

	Visits
	10

	Practical/laboratory/clinical work
	

	Private study
	55

	Directed reading
	45

	Tutorials
	2

	Total hours
	150


Assessment 

	Assessment activity
	Length required
	Weighting within unit

	One written assignment
	4,000 words
	100%


Core learning materials: 

Textual handouts; journals, newspaper clippings; websites.

	Programme to which this unit contributes:
	PG Dip/MA in Art Business

	Home Department:
	N/A

	Start date of unit:
	August 2007


