MA in Art Business Course Unit Outline

	Course Unit code:
	MAAB(Sing)07

	Title:
	Art Marketing

	Credit Rating:
	15

	Level:
	Postgraduate

	Pre/Co-requisites:
	MAAB(Sing)01-06 & -08 (diploma); MAAB(Sing)01-06 & 08-09 (MA)

	Delivery:
	Semester II

	Tutor/s:
	TBC


Aims:

The unit teaching aims to:

1. develop a systematic understanding of knowledge in marketing;

2. instil critical awareness of marketing problems and insights facing art businesses and managers; 

3. develop a practical understanding of how established marketing principles and practices have evolved and are used to interpret knowledge for art business.
Learning Outcomes:

On completion of this unit students will be able to:

1. deal with complex issues in marketing and website design to make sound judgements in the absence of complete data and communicate conclusions to specialist and non-specialist audiences; 

2. demonstrate self-direction and originality in tackling and solving problems in marketing.
Content:

Introduction to corporate marketing management; the treatment of ‘high art’ from the perspectives of sociology of the arts and cultural economics; buyer behaviour and marketing research; marketing strategy and segmentation, targeting and positioning; the significance of branding; marketing communications.


Teaching and learning methods:

Marketing theory is taught mainly by formal lectures and related seminars.

	Learning hours 

	Activity
	Hours allocated

	Lectures
	27

	Seminars
	11

	Visits
	

	Practical/laboratory/clinical work
	

	Private study
	55

	Directed reading
	55

	Tutorials
	2

	Total hours
	150


	Assessment 

	Assessment activity
	Length required
	Weighting within unit

	Individual written assignment analysing a marketing situation 
	3,000 words
	75%

	Synoptic inter-unit group presentation
	30 minutes
	25%


Core Learning Materials: 

Textual handouts; video; personal computers

	Programme to which this unit contributes:
	PG Dip/MA IN ART BUSINESS

	Home Department:
	N/A

	Start date of unit:
	January 2008


 

